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Pe economie  Sijtuation — Legal Framework

ELECTRICAL EQUIPMENT

Low Voltage Directive (LVD)
2006/95/EC

Any equipment designed for use with a voltage of

- between 50 and 1000 V for alternating current
and

- between 75 and 1500 V for direct current
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LVD

The MS shall take all appropriate measures to ensure that
electrical equipment may be placed on the market only if,

(having been constructed in accordance with good
engineering practice in safety matters in force in the
Community),

it does not endanger the safety of persons, domestic
animals or property when properly installed and maintained
and use in applications for which it was made
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GPSD

Producers shall be obliged to place only safe products on the
market.

A product shall be presumed safe as far as the risks and risk
categories covered by relevant national standards are
concerned when it conforms to voluntary national standards
transposing European standards, ...
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Pseconomie Sjtuation — Unsafe products ?

RAPEX

2 )
RAPEX is a European rapid alert
system for dangerous non-food ﬁ
products. g .
It is used to disseminate information RARPEX
regarding dangerous products KEEPING EUROPEAN CONSUMERS SAFE
identified in one Member State to be \_ )

quickly circulated between all the
Member States and the Commission.
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J% economie Situation — RAPEX
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Figure 14 — Number of notifications by country of origin of the notified product

990

124

asg

36
9 3
n. |

&8

FO

-3

oz 33

2

23 24 is
a 8 1¥s5 4 6157 3 1 g 211121 7 732 13 11 3 14 4
|

12 4 1

1 7 1117 g

1200

1000

500

600

400

200

MENETY
umouyun
Salels pajun
wopbupy payun
auleln
Aang
BIs|unL
puejieyL
uemie]
PUBIBZIMS
UaPams
B}UET S
ujeds

B2J0Y L3IN0S
BIUBAO|S
BINEAD|S
BlQely |pnes
BISSNY
B|UBLLOY
|ebnyJog
puejod
uelspied
Aemiop
SpuepaLlaN
0JBUOW
02IXa |
CEIE
eluenyin
BIAjeT
paloy

ueder
15007 AJOA]
Ael

|2RIS]
BISaUOpU]
BIpU]
AdebunH
Buoy BuoH
213al9
Auew.ag
3oueld
1dAB3
ydewuag
J|qnday yaaz)
BUIYD
BpEUE)
eiebing
wnibjag
Blsny
Bl[RISNY

L~

| R R I LI <P



Situation — RAPEX

et Energie

economie

SPF Economie, PM.E., Classes moyennes

E

Figure 9 — Notifications by product category (20o)
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Figure 10 - The five most frequently notified product categories in 2009
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Figure 20 - The five most frequently notified types of risk in 2009

Other 18%

Chemical 26 %

Strangulation 10%

Electric shock 11% o
Injuries 21 %

Choking 14 %
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Pz economie Triple Play

Consumers

Manufacturers Market
Surveillance
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Consumers: Safe Products
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Consumers: Safe Products

Manufacturers : Level Playing Field
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Peeconomie  Triple Play - Expectations

Consumers: Safe Products

Manufacturers : Level Playing Field

Market Surveillance: Free circulation of products
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JZ economie Triple Play - Links

Consumers «e—» Market Surveillance
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Consumers «e—» Market Surveillance

Safe products
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Consumers «e—» Market Surveillance

Safe products

Creation of trust: - Brand
- Markings
- Certification
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Consumers «e—» Market Surveillance

Safe products

Creation of trust: - Brand
- Markings

c € - Certification
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Consumers «e—» Market Surveillance

Safe products

Creation of trust: - Brand
- Markings

- Certification
(€ i
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Ps economie Triple Play - Links

Consumers «e—» Market Surveillance

Safe products

Creation of trust: - Brand
- Markings
- Certification

A mark affixed alongside the CE - marking:
- signals conformity with requirements that differ from those
behind the CE-marking
- Nature ? Type ? Degree ?
of difference is NOT clear to consumers
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Manufacturers «——o— Market Surveillance
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Manufacturers «——o— Market Surveillance
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Manufacturers «——o— Market Surveillance

Notification of dangerous products: “business
application”™
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s economie Triple Play - Links

Manufacturers «——o— Market Surveillance

- Secure internet system (since May 2009)
- Notification form
- RAPEX 2008: 48% notifications done by business

=> Simplify and speed up notification
- European database (ICSMS?)

- Single-point access

- Information restricted to MSAs
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s economie Triple Play - Links

Manufacturers «——o— Market Surveillance

http://ec.europa.eu/consumers/safety/rapex/guideli
hes business en.htm
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Favorieten iy Shakes & Fidget - Het spe... Acer GameZone Acer ]| Web Slice-galerie =
W = 9 pe.. [#] | €| |
|@GPSD-BusinessApplication | | Ao~ v [] g= » Pagina~ Bevelliging> Exra~v @~

Help Languages About

=
B
(=]
15
=
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Welcome to GPSD-Business Application

Overview of the Application

For Producers and Distributors For National Authorities
Please note thatin order to use the notification form, you need Acrobat Reader version 8.1.2 or higher installed in your computer. You can access the application by dicking here®
q 1. Read the manual “Please note that only national authorities of Member States responsible for recailving nofification submited by business have acress to this
anplication

2. Download the form
+ B English
+ T French
+ T German
+ T Italizn
+ "] Spanish
3. Complete the form
8
. 4. Submit the form
Please note that no browser & needed.
5. Save the form
Keep it on your PC for future reference.

—— 6. Confirm the Submission
|ﬁ Check the confirmation email in you email box.

Gereed @ Internet | Beveiligde modus: ingeschakeld LS 57
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Manufacturers «——o— Market Surveillance

Notification of dangerous products: “business
application”™

Training and education : standards
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Manufacturers «——o— Market Surveillance

Enforcement

Notification of dangerous products: “business
application”
Engagement

Training and education : standards
re-Engineering
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Manufacturers e——————p Consumers
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Manufacturers e——————p Consumers

Information
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s economie Triple Play - Links

Manufacturers e——— CONSUMErs

Information

- Publicity, manuals, ...

- Traceability (origin, brand, ...)

- Pro-active => Corrective action => Recalls
- Counterfeiting
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Ps economie Triple Play - Standards

Consumers
m.
‘.
Manufacturers Market
Surveillance
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China ———— Europe

“Global brobi alobalsolutions®
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China ———— Europe

«Global brob ire alobal soluti
EU — AQSIQ - CPSC: Trilateral co-operation
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China — Europe

«Global brobt o alobal soluts

EU — AQSIQ - CPSC: Trilateral co-operation
RAPEX China (since 2006): up to 1000 notifications
25 % export ban
=> Blueprint for national surveillance system
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China — Europe

«Global brobt o alobal soluts

EU — AQSIQ - CPSC: Trilateral co-operation
RAPEX China (since 2006): up to 1000 notifications
25 % export ban
=> Blueprint for national surveillance system

Training activities: toys, lighters, risk assessment
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China ———— Europe

“SEAMLESS SURVEILLANCE”
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China ———— Europe

“SEAMLESS SURVEILLANCE"

Traceability: 25 % no actions taken
Closer to the source: sheer volume of products
Customs : Green trade lanes
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s economie China - Europe

China ———— Europe

“SEAMLESS SURVEILLANCE"

Traceability: 25 % no actions taken
Closer to the source: sheer volume of products
Customs : Green trade lanes

Link manufacturing controls in exporting countries
To checks carried out by importing countries
FACTORY TO FRONT DOOR
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COOPERATION
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COOPERATION

INFORMATION SHARING
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P economie Conclusion

CONSUMER CONFIDENCE

COOPERA RMATION
SHARING
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